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My professional experience 

 

  



Our golf sector focus

The common theme is work related to UK golf venues. We provide specialist support and

advice to clients on golf property and business matters.

We cover the whole golf property spectrum – from small stand-alone golf centres to trophy

venues and luxury golf hotels plus newer formats, such as adventure golf.

We have a deep understanding of this market built up over 30 years. We are well placed to

provide reliable and insightful advice to our clients.

We are in this sector for the long term. The principles of integrity, trust and professionalism

underpin our business and the work we do for our clients.

Our differentiating point

We are the only chartered surveying firm which

a) specialises solely in the UK golf market and

b) has direct operational experience in running golf venues.

This blend of direct operational experience, coupled with consultancy work on hundreds of

golf property projects, gives us a balanced perspective.

Our insights gained in this sector over many years helps our clients – either by adding

significant financial value or giving clarity on their decision making processes.

Mark Smith set up Smith Leisure in 2004. He is member of the Royal Institution of Chartered

Surveyors and has an MBA from Henley Business School. He is a member of Golf Business

International - a group of leading advisers providing support to the global golf community.

ABOUT SMITH LEISURE

Our services relating to golf venues

These include (in alphabetical order):

• Business rates appeals

• Buying, selling and leasing

• Expert witness evidence

• Feasibility and viability studies

• Operational audits and management

• Property valuations

• Rent reviews and lease renewals

• Strategic plans/exit routes

• Town & country planning



ABOUT SMITH LEISURE (cont.)

Our clients

These include proprietary golf operators, private members’ clubs, freehold owners,

local authorities, investors, banks, non-golf surveying firms, lawyers and accountants.

Most of our new work comes from personal recommendation. Below are some of the

clients we have worked for over the years.

Addington Court Golf Centre

Addington Palace Golf Club

Altonwood Golf Group

American Golf (UK)

Ansty Golf Centre

Badgemore Park

Barnet Council

Barton on Sea Golf Club

Baydrive

Birchwood Park Golf & Country Club

Birmingham City Council

Blackmoor Golf Club

Bolton Council

Boughton Golf Club

Bradley Park Golf Course

Brampton Park Golf Club

Broadstone Golf Club

Brokenhurst Manor Golf Club

Builth Wells Golf Club

Burgess Hill Golf Centre

Burhill Golf & Leisure

Camberley Heath Golf Club

Came Down Golf Club

Canford Magna Golf Club

Cape Cornwall Golf & Leisure

Chelmsford City Council

Cheshire East Council

Chobham Golf Club

Chorley Council

City of Edinburgh Council

Cookridge Hall Golf Club

Coombe Wood Golf Club

Cottesmore Hotel Golf & Country Club

Cowdray Estate

Crown Golf

Manhatton Loft Corporation

Mill Hill Golf Club

Mill Ride Golf Club

Mytime Active

National Golf Centre, Woodhall Spa

Newbury Racecourse

New Forest District Council

New Zealand Golf Club

Parkstone Golf Club

Pedham Place Golf Centre

Pentland Golf & Leisure

Pine Ridge Golf Club

PING Europe

Pinner Hill Golf Club

Playgolf

Portsmouth City Council

Premier Golf Developments

Preston City Council

Queenwood

Quod Planning Consultancy

Redlibbets Golf Club

Regent Park Golf Course

Remedy Oak

Rotherham Metropolitan Borough Council

Roehampton Club

Royal Bank of Scotland

Royal Guernsey Golf Club

Royal Mid-Surrey Golf Club

Royal St George’s Golf Club

Royal Winchester Golf Club

Rustington Golf Centre

Salisbury & South Wilts Golf Club

Sand Martins Golf Club

Scarborough North Cliff Golf Club

Scarborough South Cliff Golf Club

Silvermere Golf & Leisure

South Herts Golf Club

South Winchester Golf Club

Stirling Investments

Stafford Castle Golf Club

St Mellion International Resort

Studley Wood Golf Club

Sunningdale Golf Club

Surrey National Golf Club

The Addington Golf Club

The Belfry

The Dartmouth Hotel Golf & Spa

The Drift Golf Club

The Dye London

The Hertfordshire Golf & Country Club

The Kendleshire Golf Club

The Lambourne Golf Club

The Machrie Hotel & Links

The Point at Polzeath

The Shire London

The Shropshire Golf Centre

The Warwickshire Golf & Country Club

Thonock Park

Thornhill Estates

Thorpe Wood Golf Course

Transport Scotland

Vivien Saunders OBE

Waverley Borough Council

Wescom Group

Wirral Council

Witney Lakes Resort

Wrag Barn Golf & Country Club

Woburn Golf Club

Woodland Environmental

World of Golf

Dacorum Borough Council

Draycote Hotel

Dudsbury Golf Club Hotel & Spa

Dunham Forest Golf & Country Club

Dwellcourt Group

Ealing Council

East Berks Golf Club

Enmore Park Golf Club

Ferndown Golf Club

Five Lakes Hotel Golf & Country Club

Formby Ladies Golf Club

Frodsham Golf Club

GL Hearn

Goldman Sachs

Golf Kingdom Family Golf & Leisure Park

Goring & Streatley Golf Club

Gravesend Golf Centre

Greenwich Peninsular Golf Driving Range

Hampton Court Palace Golf Club

Harleyford Golf Club

Hartley Wintney Golf Club

Hartsbourne Country Club

Hatchford Brook Golf Centre

High Post Golf Club

Hobbs Cross Golf Centre

Hoburne Golf

Hoebridge Golf Centre

Horton Park Golf Club

HSBC

Kingswood Golf & Country Club

Knight Frank

Littlestone Golf Club

London Borough of Bexley

London Borough of Enfield

London Borough of Hillingdon



Work focus – property and business matters relating to the UK golf sector

• Valuation matters (both capital and rental valuations plus business rates appeals)

• Expert witness evidence for court and tribunal cases plus public planning inquiries

• Viability studies and business plans

• Strategic reviews and management consultancy

• Rent reviews and lease renewals

• Sales, lettings and acquisitions (including due diligence)

Work experience

• 2004 - Set up Smith Leisure

• 2000 to 2004 - Property Golf & Finance Group Ltd (property director 2002-04)

• 1999 to 2000 – Strutt & Parker’s golf department (head of brokerage)

• 1991 to 1999 – William Hillary Leisure & Hotel’s golf department (associate)

• 1988 to 1991 – Hillier Parker in London (trainee surveyor)

Professional and academic qualifications

• Member of the Royal Institution of Chartered Surveyors since 1991 and a RICS Registered Valuer

• Executive board member of Golf Business International – a group of advisers providing support to 

the global golf community – see www.golfbusinessinternational.com

• MBA from Henley Business School

• Degree in economics and statistics from Exeter University

Other

• Website – www.smithleisure.com.

• Spoken at conferences and seminars on golf property issues

• Written articles for golf industry magazines on various topics

ABOUT MARK SMITH
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Extracts from Sport England's ‘Assessing Needs and Opportunities Guide’ (ANOG) 

             

  



Appendix MAS 2 – extracts from Sport England’s ‘Assessing Needs and Opportuni�es 

Guide’ regarding research needed for the four overarching measures of ‘Quan�ty’, 

‘Quality’, ‘Accessibility’ and ‘Availability’ 

 

 

 

Quantity  
C11  What facilities there are in your area? How many do you have? Do you have 

enough?  

How much capacity is there?  

When looking at the relationship between the amount and nature of people wanting to 

access facilities and the number and capacity of facilities available, you should think 

about the following:  

  

• How many facilities are there?  

• How are facilities being used? Are they generally busy/full or is there spare 

capacity?  

• Are there any issues that impact on the use of the facility?(this links to Availability 

below)   

• Are facilities experiencing high levels of usage at certain times of the day and on 

certain days of the week?  

• Are all facilities full or are some busier than others?   

• What are the possible reasons for these observations and what does it tell us?   

  

C12  Supply information - this will give you:  

  

• A database of all relevant facilities in your area in line with the scope of the 

assessment  

• Information on the name, location and specification of facilities  

• Information of any planned provision and provision in neighbouring authorities or 

catchments which will impact.  

• A clear picture of how much capacity there is available for users  

  

C13  Demand information - this will give you:  

  

• An understanding of the population and demographic profile of your area.  

• Details of planned population growth which may require new and additional 

provision.  

• The profile of any growth and the demand this will create for any particular facility  

• Any trends in sports participation which are likely to increase demand for 

additional provision.  

• Details of any future or latent demand which will put pressures on the existing 

stock.  

• Any specific priorities that have been identified for providing new provision, either 

locally or through the NGB  

• Any trends in terms of participation and usage and whether they will put 

increasing or reduced pressures on existing facility capacity  

 



Appendix MAS 2 – extracts from Sport England’s ‘Assessing Needs and Opportuni�es 

Guide’ regarding research needed for the four overarching measures of ‘Quan�ty’, 

‘Quality’, ‘Accessibility’ and ‘Availability’ 

 

 

 

 

 

 

 

 

 

 

 

Quality  
C15  Are the facilities ‘fit for purpose’ for the users? Do the facilities provide the level 

of play needed? Does the quality meet the user expectations?   

Gaining an understanding of qualitative issues is also important to building a fully 

informed picture of supply and demand in your area. To develop this understanding you 

should think about the following:  

  

 Does the quality of the facility meet the standard required or desired by the user? 

If not, what is the impact?   

 Is provision appropriate to meet the relevant NGB standard of play and 

competition? If not, what is the impact?   

 How is quality a factor in attracting or discouraging participation and usage?   

  

C16  Supply Information - this will give you:  

  

 A picture of the quality of individual facilities within your scope of assessment 

 Information on the age of facilities, year of refurbishment etc.  

 Any supplementary information on the quality of facilities through site 

assessments and visits along with any condition survey information  

  

C17  Demand information - This will give you:  

  

 User feedback on the quality of facilities and whether they meet customer 

expectations  

 Provider feedback on quality of facilities and whether they meet provider’s 

expectations  

 The views of the sport and the NGB as to whether the facilities are ‘fit for 

purpose’ for both their sport, and the level of play they need.  

 Any specific priorities that have been identified for enhancing provision 

(improving quality or making facilities ‘fit for purpose’) – locally or through the 

NGB.  
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Guide’ regarding research needed for the four overarching measures of ‘Quan�ty’, 

‘Quality’, ‘Accessibility’ and ‘Availability’ 

 

 

 

 

 

 

 

 

 

Accessibility  

C20  Where are the facilities located? Are they in the right physical location for users? 

Are there any geographical gaps in the supply of facilities?  

  

Looking at where facilities are located, you can get a clearer picture of their overall 

distribution in relation to demand within your area. To develop this picture you should think 

about the following:  

  

 How does accessibility affect how the way in which facilities are being used (or not 

used)?  

 Can demand physically travel to the current facility stock? Are there specific 

geographic areas where accessibility is having a significant effect on usage?   

 Is accessibility a reason why certain facilities are busy while others may have 

spare capacity?  

 How do accessibility issues build on any initial thoughts on whether the number 

and size of facilities is sufficient?   

 In addition to the number and size of facilities – are they in the right place and is 

there appropriate coverage?   

 If there are ‘gaps’ in provision – is there sufficient untapped demand to justify new 

provision or are there other alternatives to think about?    

  

C21  Supply Information - this will give you:  

  

 The ability to map all the facilities using appropriate GIS including any planned 

and/or unused facilities   

 Ability to apply appropriate catchments to help analyse any accessibility gaps  

 To overlay any particular policy drivers e.g. health or deprivation indices  

  

C22  Demand Information - this will give you:  

  

 A clear understanding of the location of facilities in relation to the nature and 

distribution of the population and participation profiles of the area  

 The location of any population growth compared to the where the current facilities 

are located  
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Availability  

C24  Are the facilities available to users who want to use them, when they want to use 

them?  

How are facilities being used?  

Once you have begun to establish your thinking around the number, size, quality and 

location of provision, a further layer of understanding can be gained by thinking about 

issues of availability and potential operational barriers. You should look to consider the 

following:  

  

 Are there restrictions on some facilities that affect their availability? An example 

may be facilities requiring private membership. How does this impact on the 

supply and demand relationship?  

 How does the price of using certain facilities affect how they are used?   

 Are opening times or programming of sessions an important factor in 

understanding the supply and demand picture i.e. are they limiting the 

availability of a facility or certain facility type?  

 Does ownership and management affect the availability of facilities to users, or 

specific groups? An example may be that specific education facilities are not 

managed positively to all general community or club use.   

 Are there identifiable issues that impact on the capacity and availability of 

facilities?  

 Are there any physical design and layout issues of facilities that may limit 

availability to or prevent use by specific users?  

 How do availability issues expand on or clarify the picture you are building of 

your local area?  

  

C25  Supply Information - this will give you:  

  

 An understanding of the management, ownership and usage of facilities and 

the impact on the availability of provision.  

 A clear picture from the consultation views on how available facilities are.   

  

C26  Demand Information - This will give you:  

  

 A clear picture from the consultation views on how available facilities are, both 

generally and to specific sports or groups.  

 What the trends are in terms of participation and usage, how these might put 

increasing or reduced pressures on the availability of provision  

 Details of any identified future or latent demand which will put pressures on the 

availability of the existing stock  

 Knowledge of whether specific priorities have been identified for enhancing the 

availability of provision – locally or through the NGB  
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Appendix MAS 3 – extracts from Sport England’s  

‘Planning for Sport Guidance’ (June 2019) 
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